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Important Disclaimer

This report is not investment, financial, legal, tax, accounting, or other professional
advice. Nothing in this report should be interpreted as a recommendation, endorsement,
solicitation, or offer to buy, sell, hold, or otherwise trade the stock, securities, private
company interests, or financial instruments of any company mentioned.

Any discussion of companies, products, technologies, standards, partnerships,
markets, commercial opportunities, or competitive positioning is provided for industry
analysis only. References to “investors,” “investability,” “investment case,” “upside,”
“risk,” or similar terms are used in the context of business and market assessment, not as

securities research or investment advice.

CKing Sensors LLC is not acting as a broker-dealer, investment adviser, financial
adviser, or securities research provider. This report does not consider the investment
objectives, financial condition, risk tolerance, or specific needs of any reader. Readers
should conduct their own due diligence and consult qualified financial, legal, tax,
technical, or business advisers before making any investment or business decision.

The information in this report is based on sources believed to be reliable at the time
of preparation, but CKing Sensors LLC makes no representation or warranty, express or
implied, regarding the accuracy, completeness, timeliness, or suitability of the
information. Market conditions, standards development, technology readiness,
competitive positioning, and company strategies may change without notice.

Any forecasts, estimates, scenarios, rankings, maps, or forward-looking views are
inherently uncertain and are provided only as analytical perspectives. Past performance,
pilot activity, technical capability, standards progress, partnerships, customer
announcements, or market visibility should not be interpreted as evidence of future
commercial, financial, or stock market performance.

Mention of any company, product, technology, standard, or organization does not
imply endorsement, sponsorship, affiliation, or recommendation by CKing Sensors LLC.
Unless explicitly stated, CKing Sensors LLC has not been commissioned, sponsored, or
compensated by the companies discussed in this report for the preparation of this
analysis.
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